Abstract.This study aims to determine how much influence the marketing mix to the acquisition decision a student at the College of Christian Religion AnakBangsa. The research model used in this research that using a questionnaire (questionnaire), the sample in this study 81 students who were students Nations Children STAK. The analytical method used is multiple regression analysis. From the results of the study indicated that there is the influence of simultaneous perception of the marketing mix to the acquisition STAK Nations Children student in Surabaya. Where the value of the highest simultaneously shown on variable X5 is people, with a value of 0.658 or 65.8%, to the presentation of student acquisition. Partially perception there are four variables, namely the product variable (X1)with a value of 0.647 or 0.647%, the variable price (X2)with a value of 0.601 or 60.1%, variable promotions (X3)with a value of 0.611 or 61.1% and variable locations ( X4)with a value of 0.658 (65.8%) were the most influential in the interest of students. Besides the variable (X5)is a dominant influence on the variable interest of students choose STAK AnakBangsa Surabaya.
Introduction
Yayasan Pendidikan Anak Bangsa, Their marketing mix in synergy, it is expected that applicants will make purchasing decisions / students choose STAK Nations Children Surabaya, and also perform mouth to mouth promotion to invite relatives, friends and others to join in STAK Anak Bangsa Surabaya.
Literature Review

Marketing
Event Marketing is often mistaken for sales and promotional activities, marketing actually bukam merely conducting sales activities and sales promotion alone. Sales and promotions are one of the few actual marketing function is to identify consumer needs, develop the right products, set pricing, distribution and promotion implement effective so that it can be said that it is a series of marketing activities of the social process.
According to Kotler (2000) Kotler (2003) defines the marketing mix as a set of marketing tools used by a company to achieve the object of marketing specified in the appropriate target market the product.
According Lupiyoadi Creep (2001) According to Kotler (1999: 8) Related to product marketing educational services, according to Alma (2011) marketing functions in education is to form a good image of the institution in order to attract a number of prospective students, the educational institutions, using or developing efforts strategies known to the efforts of marketing mix strategy Kotler (in Hurriyati 2010) proposed definition of the marketing mix (marketing mix), is a set of marketing tools (marketing mix) that can be used by educational institutions to achieve its marketing objectives in the target market.
In general, an education unit has a goal and to achieve it requires strategy. According Furthermore, according to Kotler and Armstrong (2005) that the marketing mix is a set of tactical marketing tools and controlled that combined to produce the target market response. In this case in the form of educational service marketing mix elements of educational organization that can be controlled by the organization in communicating degan learners and will be used to satisfy learners. In line with this Assauri (2009) 
Student Satisfaction
Stauss and Neuhaus (1997) quoted In general it can be said that the emergence of dissatisfaction of students due to: (1) does not match expectations with reality dialaminga, (2) dissatisfaction in service during the process of enjoying the services, (3) the behavior of personnel is not satisfactory, (4) the atmosphere and physical environmental conditions no support, (5) the cost is too high, because of distance, time and the price is too high, (6) the promotion does not correspond to reality.
Methods
Subjectsstudy
In this the overall student population is 
Data Collection
Data collection is a process approach to the subject and the process of collecting the necessary characteristics of a subject in a study. The data collection tools are selected and used by researchers in its activities in order to collect these activities into a systematic and easy by it. In this study, the overall student population is active STAK Nations Children attend school in Surabaya during the study.
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Analysis of DataData
Processing in this study using multiple linear regression analysis with SPSS 13.00 for windows then obtained multiple linear regression equation, as follows. Table 1 Multiple regression analysis 
Results
With respect to the formulation of the problem and research hypothesis proposed as accepted at a rate of 5% so the conclusion partial variable (X5) do not affect the interests of students.
Discussion
In this study can be in the know that the highest average of the variable product Based on the partial test through SPSS 
Conclusion
Based on the research and analysis of the data and discussions that have been put forward, it can be summed up as follows:
a. There is a simultaneous effect on the 
Recommendations
Based on the above conclusions, the authors can give some suggestions as follows:
a. STAK Nations Children Surabaya expected to improve the quality of the marketing mix which includes: product, price, promotion, location, facilities / infrastructure instructional media. In order to obtain a student.
b. STAK Nations Children Surabaya is expected to maintain and develop the quality of product, price, promotion, location, facilities / infrastructure media interest in learning new students to enroll in this school.
